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Design Interview
Global Design for Global Markets

· Taewan Kim, Vice President of the GM DAT Design Center in Korea, explains the significance of Cruze and how it was created.

Q: Why are you launching a new global design language with Cruze?

A: Cruze is the first of a new generation of General Motors' products that are planned to set global benchmarks in design, quality and customer value for their segments. To underline their significance, we are introducing a fresh and unmistakable look for all new Chevrolet vehicles around the globe. This goes together with the use of quality materials and a precise fit and finish, as can be seen with the new Cruze.
Q: What does this car say about the Chevrolet brand?

A: Cruze offers distinctive and upscale design, together with a great focus on quality. It shows that value products from Chevrolet can be exciting to look at and desirable for customers to want to own. Cruze will appeal to fashion-conscious consumers who love to express their own identity rather than following conventional ways.
Q: What are the key features of the new design language?

A.: A dynamic frontal look, with that twin-port grille, and a strong concave shoulder line are important design cues that will distinguish Chevy products. Interiors will have the 'twin cockpit' theme and blue instrument illumination.

Q: How was Cruze developed and designed?

A: It has been developed globally for a global market and meets the highest quality and performance standards for the most sophisticated markets. We have taken full advantage of GM's global product development capabilities. The basic architecture of the vehicle was developed in Europe, while the design and engineering work was done by an international team located here at GM's technical facilities in Korea. We believe this is a product that will not only appeal to European tastes, but also to customers around the globe.
Q: How did you work with GM colleagues around the world? How many people were involved?

A: The GM DAT design team worked very closely with other members of GM's global design network, leveraging extensive resources. The number of GM designers based in Korea has grown from 70 in 2002 to 150 today. GM DAT also dispatches designers to GM's design headquarters in the United States.
As a key part of GM's global engineering and design network, we are used to designing vehicles that meet or exceed the highest global standards. Our design capability was one of the main reasons why GM decided to locate its global mini and small car architectural development teams here in Korea. We are drawing on a large talent pool and GM designers from India and China have come to learn at the GM DAT Design Center.

Q: What sort of imaging technology were you sharing? Do you still produce clay models?

A: A good example is the new Team Center Community (TCC) system, which connects 11 GM design studios around the globe. It provides all design team members with flexible access to GM's diverse car design programs. Our Virtual Reality room is also a very useful tool. The VR room saves time and cost and enables designers to share their ideas and transfer them instantly in virtual space.

We still use clay models for theme development work. Our 3D math property is more powerful than ever before, but clay models are still a good understanding and communication tool. They play an important role in allowing us to physically check the surface quality and how design theme improvements look.

Contacts:

Marc Kempe
Florence Camenzind

Chevrolet Europe
Chevrolet Europe

+41 44 828 2980
+41 44 828 2982

mob. +41 79 201 5752
mob. +41 79 236 9664

marc.kempe@gm.com

florence.camenzind@gm.com
Chevrolet Europe GmbH
Stelzenstrasse 4
Tel. +41 44 828 29 00
media.chevroleteurope.com

CH-8152 Glattbrugg/Zürich
Fax +41 44 828 29 99

Switzerland

Chevrolet Europe GmbH
Stelzenstrasse 4
Tel. +41 44 828 29 00
media.chevroleteurope.com

CH-8152 Glattbrugg/Zürich
Fax +41 44 828 29 99

Switzerland


