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Exterior Design

Cruze Launches New Global Design Language for Chevrolet

· Compact sedan makes fresh brand design statement

· 'Four-door coupé' styling and planted stance

· Upscale fit and finish quality

"We have taken a huge step forward with this car," says Taewan Kim, Vice President of the GM DAT Design Center in Korea. "Our goal was to be revolutionary, not evolutionary, and Cruze sees the launch of a completely new global design language for the Chevrolet brand."

Kim led a multi-national team of designers tasked with re-energizing the Chevrolet brand, introducing design features for Cruze that will be carried forward in all new products carrying the gold bowtie. At the same time, the team has leveraged the potential of traditional, signature Chevrolet design cues that will underline the car's brand identity.

The svelte, coupé-like looks are backed by a build quality and attention to detail typical of products costing far more. On a number of levels, Cruze represents a quantum leap forward for Chevrolet in Europe.

Wider and longer than its predecessor, Cruze has a purposeful, well-planted stance with its wheels located at the outer edges of the tautly drawn bodywork. The wide footprint is emphasized by a body shape that slopes inwards as it rises to the roof. A low, close-to-the-ground appearance is also reinforced by body-colored sills that extend the side body contours.

A best-in-class fit and finish for panel gaps and shut-lines, together with a restrained use of exterior trim, contribute to an upscale, 'hewn from solid' appearance. For example, door-to-door, door-to-fender, hood-to-fender, and lamp-to-fascia gaps are all 3.0 mm or less.

Clean and dynamic looks

An arching roofline, extending from the steeply raked windshield into the slim
rear pillars, is the defining exterior feature of Cruze. Combined with a relatively short rear deck, it brings four-door coupé-like looks to this market segment for the first time. "The roofline is like the shape of a long bow being drawn back before release," explains Taewan Kim. "It contributes to the car's strong dynamic appeal."

The design team took great care to ensure this is a car that looks good irrespective of wheel size. All wheel/tire diameters are kept constant at 670 mm, which means the gap between tire and wheel arch is the same whether 16 or 17-inch wheels are fitted. Viewed from the front or rear view, the same wheel-out/ body-in relationship is also preserved through compensating wheel offsets.
A distinctive concave shoulder line that flows uninterrupted along the sides of the car into the rear deck lid is set to become a new signature Chevy design cue for future products. Its visual appeal is strengthened by body sides that are free from moldings or trim for a clean, uncluttered appearance.

In profile, attention to detail is evident in the way the sloping line of the rear pillar is visually extended by the shape of the wraparound rear light cluster and the rising top face of the rear bumper molding.
The door handles, body-colored for LS and LT variants, have been tuned for a solid feel and give a satisfying, upscale ‘click' when the door is released. 

Fresh face

At the front, the signature dual-port grille is covered with a black honeycomb finish and split by a body-colored crossbar that carries Chevy's gold bowtie with a new air of self-confidence. The narrow, upper grille section is neatly formed by a cut-out in the front edge of the hood. In LS and LT specification, both grille openings are framed in matt chrome.

The distinctive headlamp housings extend, arrow-like, to a narrow point along the top of the front fenders, enhancing the Cruze's dynamic appeal. The clear polycarbonate outer lenses accommodate 'jewel effect' light detailing, with twin halogen bulbs deeply set within their bright finished pods. A contrasting, piano black background adds depth and an upscale appearance uncommon in the segment.
"The narrow point at the rear edge of the lamp units was an important feature for the front styling," explains Dave Lyon, North American Design Director. "In keeping with the rest of the car, this had to be as flush as possible. This wasn't easy to achieve, given the different curvatures of the bodywork elements and the fine point of the molding."
The hood is heavily sculpted along its sides to integrate with the swept headlamps and the concave shoulder line rising from the front of the fenders.

The frontal design is completed by lower, trapezoidal air intake and black, outer recesses to accommodate optional front fog lamps. In shape, these elements counterbalance the main grille and headlamp units, giving the front of the car a focused, symmetrical appeal. A pliable, narrow lip spoiler is integrated into the bottom edge of the front fascia.
Chevy identity

At the rear, the flush-mounted tail light clusters are molded with two circular shapes in each unit, echoing a traditional Chevy twin light styling motif, even more evident when they are illuminated. A shelf-mounted rear stop light using 12 light emitting diodes (LED) adds to the car's upscale statement.

The trunk lid continues the flowing lines of the concave shoulder feature and incorporates an integrated spoiler sculpted in its rear edge. The lid can be released externally via an electric touchpad when the ignition key is in the car.

Attention to detail is exemplified by the careful shaping of the fuel filler flap, which includes both the concave form of the shoulder line and the positive curvature of the side body. "Beauty is sometimes not so easy to achieve," says Dave Lyon. "We had quite a few conversations with our engineering colleagues because a flap like this is quite expensive to make and it's more difficult to get a snug fit. But the location of the filler pipe was fixed and our concave body form was non-negotiable, so it was worth going the extra mile."

The sleek, streamlined appearance of the Cruze not only appeals to the eye. A highly competitive 0.31 drag co-efficient also benefits aerodynamic performance and fuel consumption.

Summing up Cruze's visual appeal, Taewan Kim adds: "We wanted to make a more dynamic, self-confident statement for the Chevrolet brand. When you look at this car, there's no feeling of blandness – it's very technical and refined in its execution with interrelating surfaces that contribute to a very clean, crisp look."
"This is a car with a strong, upscale character and a great stance. We think it will stand out among its competitors."
Contacts:

Marc Kempe
Florence Camenzind

Chevrolet Europe
Chevrolet Europe

+41 44 828 2980
+41 44 828 2982

mob. +41 79 201 5752
mob. +41 79 236 9664

marc.kempe@gm.com

florence.camenzind@gm.com
Chevrolet Europe GmbH
Stelzenstrasse 4
Tel. +41 44 828 29 00
media.chevroleteurope.com

CH-8152 Glattbrugg/Zürich
Fax +41 44 828 29 99

Switzerland

Chevrolet Europe GmbH
Stelzenstrasse 4
Tel. +41 44 828 29 00
media.chevroleteurope.com

CH-8152 Glattbrugg/Zürich
Fax +41 44 828 29 99

Switzerland


