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Market and Brand

"A Car Everybody Can Be Proud Of"
In a tough market, great value has never been more important – and for Europe's car buying public that makes Chevrolet more relevant than ever, which is why the brand achieved record sales figures once again in 2008.

Even though the auto industry met with significant challenges during the latter half of last year, Chevrolet sales were up more than 10 per cent during 2008, in a European market that was down 5 per cent overall. This led to a 2.3 per cent market share for Chevrolet – the brand's highest European ever. Chevrolet has increased its market share in Europe for four consecutive years. The improvement of 0.33 percentage points in 2008 was the best of any value brand in Europe.

Chevrolet's rapid growth in Europe over the past four years can be attributed to a number of factors. The "value segment" has grown from 22 percent of the total passenger car market in 2000 to 25 percent in 2008. Within that segment, Chevrolet has performed particularly well by growing its portfolio steadily from year to year and by developing its retail network, especially in the high-growth markets of Central and Eastern Europe. Overall, the number of Chevrolet showrooms has grown from 1754 in 2005, to 2290 by the end of 2008.
A growing number of Chevrolet cars like Aveo, Epica and Captiva already clearly show the new direction of the brand, which gives customers even more content than expected, peace of mind from high quality, styling they can be proud of, and all with Chevy's legendary value for the money. The soon to be launched Chevrolet Cruze will take a further step forward, demonstrating even more how Chevrolet is changing the rules as to what customers can expect from a great value-for-money brand.

Cruze makes a fresh brand design statement, in turn launching Chevrolet's new global design language. This new compact sedan with its clean and dynamic looks has been styled and developed on a global scale: Design and Engineering teams in Asia, Europe and North America have worked together closely to develop a vehicle that will appeal to customers all over the world.

The Cruze will enter the largest segment of the European car market, the "C" or compact car segment, which accounted for 26 percent of total vehicle registrations in Europe in 2008. In Western Europe, hatchbacks make up the bulk of sales in the compact segment (68 percent), while in Central and Eastern Europe, four-door sedans like the Cruze are more popular.
With its four-door coupe-like styling, the Cruze may well appeal to wider audiences than buyers of traditional four-door sedans, especially families with children. All over the world, Chevrolet is a brand popular with down-to-earth people who can be proud of their daily achievements. To provide "real cars for real people" has always been the backbone of the Chevrolet brand and the Cruze is no exception: The Cruze is a car every owner can be proud of.

Refined ride and handling delivers a taut, responsive and fun driving experience. The chassis has been developed with European roads in mind, and the solid structure of the vehicle together with an impressive list of active and passive safety features ensure excellent crash performance.

In short: Chevrolet has always stood for value and Cruze delivers on that promise like never before. It redefines value with its design, quality, materials and great fit and finish inside and out.
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