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Racing
New Cruze Makes Double Debut on Road and Track

· Cruze WTCC contender begins its racing career

· First Chevy sedan designed with competition in mind

· New racing livery celebrates launch of new brand design language
The all-new Chevrolet Cruze is making its competition debut in the 2009 World Touring Car Championship (WTCC) at the same time as its international launch in Santander. The new car takes to the track for the first time in the opening round in Curitiba, Brazil on March 8, and will boost the gold bowtie's challenge for top honors.

2009 will be Chevrolet's fifth year in the WTCC and Cruze is its first contender designed from the outset with a competition application in mind. It takes up the mantle of the Lacetti sedan, which claimed a total of 14 victories and 38 podium finishes, and the team is confident Cruze will deliver the pace required to mount a consistent challenge for this year's title.

Cruze: Born to Race

With its striking 'four-door coupé' styling, sporty character and smart new livery, the Cruze race car will cut a distinctive presence in the 2009 WTCC.
It benefits from some of the road car's fundamental design advantages, such as a wider track, close-to-the-ground stance and a stiffer body structure that promise better handling, improved aerodynamic performance and a greater sensitivity to set-up changes. Great care has also been taken to reduce weight for the race circuit.
"2009 will be an exciting year," says Eric Nève, Chevrolet Europe Motorsport Manager. "Christening a new car always entails some additional emotion and stress, but Cruze will re‑energize our WTCC program.
"We have been working hard to make the new car as competitive as possible from day one and we are confident that Cruze's many assets will bring Chevrolet even more success in the WTCC. The racing program is an intrinsic element of Cruze's marketing strategy and we are all thrilled to be part of this project."

Ray Mallock, head of RML, the race team which has been developing Cruze for the WTCC, says: "Work on the first prototype race cars began in secret many months before the road version was unveiled at last year's Paris Motor Show. Since then, we have also been conducting an intensive program of track testing in the U.K., Portugal and Spain. The results are very positive and I am confident that Cruze will get off to a great start in this year's WTCC."

New Car, New Livery

With the new car, comes a new eye-catching livery. Devised at GM Europe's design center, the bold blue and white color scheme reflects Cruze's dynamic character and its launch role for Chevrolet's new global design language. The asymmetric graphics and their geometrical execution convey what Chevrolet is about: color, excitement and 'out-of-the box' design that communicates the dynamic essence of the brand.
Continuity is also important for success and RML continues to be Chevrolet's technical partner through 2009 and, for the fifth year running, Alain Menu, Rob Huff and Nicola Larini will be the team's drivers. Such a longstanding driver line-up is unusual in motor racing and speaks volumes for the great team spirit within the squad.
Chevrolet's Racing Heritage

'Competition is in our genes' is an expression often used at Chevrolet. Ever since the brand's Swiss-born founder, Louis Chevrolet, started to race the cars he built in the early years of the 20th century, Chevrolet has been active in motor sport. Apart from collecting numerous victories and titles, the aim has been to use competition experience as a proving ground for new technologies and innovations.
The WTCC features cars close to regular production specification and the championship's tag-line, 'real cars, real racing', encapsulates both the spirit of the WTCC and Chevrolet's approach to competition. It is one of only three official FIA-sanctioned world championships, alongside Formula One and the World Rally Championship.
Chevrolet entered the WTCC in 2005, when the brand was re-launched in Europe. With U.K.-based RML, one of the world's leading specialists in developing and racing touring, GT and rally cars, it has made steady progress each year.
Two race wins were achieved in 2006, the second year of competition with the Lacetti, and this was followed up by seven victories in 2007. Last year, as the Lacetti reached the limit of development, there were three more race wins and Chevrolet finished the season third in both the drivers and manufacturers standings.
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